Gartner Survey Indicates More Than 95 Per Cent of Organisations Expect to Maintain
or Grow Thelr Use of SaaS Through 2010

Stamford, Conn., April 29, 2010 — More than 95 pent of organisations expect to maintain or grogrtose
of software as a service (SaaS), according to eeguby Gartner, Inc. Survey respondents cited Sagmit
integration requirements and a change in sourditagegly as the top two reasons for adoption follbeg high
total cost of ownership (TCO).

However, Gartner found that most companies stilhdbhave policies governing the evaluation andaisgaaS
with only 39 per cent of respondents indicating thach a policy or process exists, up just 1 pat frem 38 per
cent in 2008.

The survey was conducted in December 2009 and 3a8040 and involved 270 IT and business management
professionals from a variety of industries in NoAlmerica, Europe and Asia/Pacific who were perdgnal
involved in the implementation support, implemeiotat planning and/or budget decisions related te th
purchase of enterprise application software.

"SaasS applications clearly are no longer seenreeswadeployment moddly our survey base, with almost half of
those surveyed affirming use of SaaS applicationthéir business for more than three years," shigrdh
Mertz, research director at Gartner. "The varyiagels of maturity within the user base suggest grow
opportunities for service providers along the adwpturve, as organisations seek assistance witilatines
ranging from process redesign to implementationtegration services."

Ms Mertz said the scope of functionality of SaaPlaptions has broadened significantly in recerdrge In
terms of popularity for SaaS usage, the survey slothat e-mail, financial management (accountisgjes
force automation and customer service, and expewsggement are the most popular in terms of cutrest
with more than 30 per cent of the survey base usiege types of applications.

In terms of expected investment levels in SaaStisolsl over the next two years, survey respondeate g
generally encouraging responses for software amicseproviders, with on average 53 per cent ohaigations

expecting to increase investment levels slightlgt 48 per cent significantly. However, not all bug/@ntend to

increase usage, with almost one-quarter of allmedents expecting investment levels to remain atieusame,

and 4 per cent looking at a slight decrease insmmaent levels.

In comparing current with new investments in future-premises and SaaS investments within their
organisations, 72 per cent of respondents beli@aS $hvestments will increase, while 45 per celd tiee same
notion about on-premises budgets. Regionally, NArtierica and Asia/Pacific respondents indicatett@nger



interest in procuring solutions via a SaaS moda, aompared with those in Europe, showed greatafidence
that their organisations will increase investmeantproducts offered as SaaS or through a subsmniptiodel
through year-end 2010.

However, the survey found that some organisati@we Hound SaaS solutions to be less than optimadme
buyers, and 16 per cent of respondents said tlegt &ne transitioning from SaaS to on-premises soist
Although there was no single outstanding reasondfased respondents to shift to on-premises, mergd, the
majority of organisations in this position was fagisignificant integration requirements and becamsatisfied
with a TCO that became too high.

Despite the continuous adoption of SaaS acrossmegimore than one-third of the respondents havedno
concerns on their recent SaaS deployments. Mogbnelents with these issues are located outsidehNort
America, specifically in Asia/Pacific where highegal high-availability networks, are not as readilgilable as

in North America. Issues with integration and cuosgation were some of the primary issues cited by
respondents overall.

"These issues aside, organisations are becoming rsavvy when it comes to renegotiating their SaaS
contracts,” Ms Mertz said. "A key survey finding svdthat more organisations are renegotiating cotstriac
greater functionality, additional users and impibfi@ancial terms. Thirty per cent of respondeiatisl $hat they
had renegotiated their SaaS contracts before thefthe initial term."

Additional information is available in the reportySer Survey Analysis: Software as a Service, Entap
Application Markets, Worldwide, 2010, which is deahle on the Gartner's website at
http://www.gartner.com/resld=1337828
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