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Social media behaviour analyzed and exposed in new
report from Sogeti trend lab VINT

The massively growing use of social media impacts society, companies and
organizations as well as individuals. Technology consultancy Sogeti’s trend
lab VINT latest report, “"The Dark Side of Social Media,” displays not only
the alarm bells, it also shares an in-depth analysis of the top ten widely
perceived dangers and finally shows a way out of the social media
predicament we are currently in.

Paris, France, May 27, 2013 - Social media is currently a big part of our lives.
The easy access through smart phones and other touch screen devices causes a
disproportionate call on people’s time and eats away our productivity, as several
studies have shown.

Sogeti trend lab VINT's report "The Dark Side of Social Media” dives into
the subject how social media is affecting our lives. The report presents a
three-stage rocket. It starts with a record of all sorts of alarm bells that
went off throughout the years with increasing loudness. The subsequent
part is an analysis dealing with ten jet-black consequences for 21st
century Homo Digitalis Mobilis. And finally it presents a way out.

"When we were working on the VINT books Me the Media (2008) and The App
Effect (2012), it became increasingly apparent that the dark sides of social and
mobile media definitely called for a chapter of their own. Not to gloat over them,
but to expose the related developments and concerns, and to think about a way
out,” commented VINT trend analyst Jaap Bloem, co-authoring the report together
with VINT colleague Sander Duivestein.

Alarm bells and negative consequences

The social media alarm bells described in the report are numerous including e.g.
information addiction, constant distraction and counter-productivity as we try to
multitask. As the report moves into the analysis phase it deals with ten jet-black
consequences that have been uncovered in several studies over the past few years:

1. Social media makes us stupid

2. Social media are making us anti-social

3. Ego-tripping, cooconing, tunnel vision

4. Social media are making us (mentally) ill

5. Social media corrode our memories

6. Social media are extremely manipulative

7. Social media fuel Big Brother situations

8. Social media encourage terror

9. Social media fuel our desire for sensation

10. Social media put an end to privacy and creativity
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The way out

The report also focuses on finding how to address the alarm bells and negative
consequences of social media with the starting point that social is the new capital.
Social business is growing, being focused on people-first, commitment and
transparency. In addition, the age of context is coming. Uncontrolled real time
should make way for controlled right time. Being “always on” will diminish as new
technology that calls for attention at the right moment without constantly
distracting will occur.

The VINT researchers also believe that SlowTech should become the norm with
reciprocal relationships being expressed in connections between apps, analytics,
(big) data, media, mobile and social. We will have to become more responsible for
our social behaviour and toughen up, offering resistance to temptations, particularly
those of social media including games and the screen devices on which they
operate.

"We should no longer be slaves, but masters, of technology and make sure to
prevent ourselves from drowning in the ever-increasing flood of information. We
imagine that the barb of hectic stress must be removed, something that can only
be done on the basis of our behavior and with the help of technology. It is a
combination that has put us in an awkward predicament, but that may also serve
as leverage — using the right vision as a starting point — to add value and
humaneness to our lives, both apart from and with social and mobile media”,
concluded Jaap Bloem.

Download “The Dark Side of Social Media”: http://bit.ly/13cledi

All publications from Sogeti experts can be found in the Sogeti online bookstore:
www.sogeti.com/publications
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About VINT

VINT, the Sogeti Trend Lab, provides a meaningful interpretation of the connection between business
processes and new developments in it. In every VINT publication, a balance is struck between factual
description and the intended utilization. VINT uses this approach to inspire organizations to consider and
use new technology. Follow the VINT research team on www.vint.sogeti.com.




